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In early 2020, we launched a refresh of  
Skyscanner’s values. One in particular resonated: 
‘we treat everyone with empathy, respect and 
care – always’. We believe everyone should be paid 
fairly for the work they do, because it’s the right 
and equitable thing to do. 

While Gender Pay reporting is not mandated in the 
UK this year, we’ve chosen to share our statistics 
because we believe it’s important to be transparent 
in our endeavours as we work towards a more equal 
workplace. We’ve shared a detailed breakdown of 
our data and actions in this report. 

Our gender pay gap is largely driven by two key 
demographic factors. We have more people in our 
business who identify as male, and we have more 
people who identify as male in our engineering  
function, where high demand for engineering  
expertise equates to more competitive market  
rates for salaries. 

While these demographics are a challenge typical  
of internet economy businesses, we’re actively 
working to address the number of women in our  
engineering teams in addition to ensuring we’re 
an inclusive workplace. We continue to work to 
increase diversity in our business in a number of 
ways. This includes increasing the number of female 
interviewers, working towards diverse shortlists 
for leadership roles, sponsorship of conferences 

Introduction

focused on women in technology and increasing 
female speakers and attendees at Skyscanner- 
hosted internal and external events.  

We’ve also made some changes to our hiring  
process to increase flexibility and inclusivity. To 
this end, we’re happy to report that our data 
shows very little difference between genders 
progressing to face to face interview, offer and 
acceptance.  

As we seek to dedicate more time and resource 
to building a diverse team, in early 2020, we put 
in place a Diversity and Inclusion Lead to help 
accelerate this work. We recognise that we have 
a journey ahead of us in terms of creating long-
term change. But by the same token, we’re a travel 
technology company: journeys and innovation are 
our bread and butter. One of our internal mantras 
here at Skyscanner is: ‘we can, we should, we will’. 
We hope that, with concentrated effort, we can 
and will significantly move the needle in making our  
gender demographics more reflective of society.

Ruth Chandler,  
Chief People Officer 
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The gender pay gap measures the difference in pay between men 
and women, irrespective of the type of work they do or their location. 
Gender pay is different to the subject of equal pay, which compares 
people carrying out the same, similar or equivalent work.

To work out the gender pay gap at Skyscanner, we analysed the pay 
of UK based employees across all types of roles and rates of pay to 
calculate our mean and median gender pay gaps.  

We did this using the Government’s Gender Pay Gap Reporting  
Regulations. While the regulations require us to categorise employees  
as men or women, at Skyscanner we recognise that gender is not 
binary, and that some of our employees may not identify as either 
category.

Overview
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Our 2019 gender pay gap 

Our 2019 UK gender pay gap is 15.3% (mean) and 24.9% (median).  
This reflects very little change since our 2018 report. 

Our pay gap is largely driven by two factors: 

• We have fewer women than men in leadership positions
• We have more men working in tech roles, where the high demand 

for engineering expertise equates to more competitive market 
rates for salaries

These demographics are a challenge that is typical of internet  
economy businesses. We are actively working to improve these  
statistics with a number of activities split across hiring, support for 
our employees, and support for our communities. These activities  
are detailed further in this report. 
 
Skyscanner is dedicated to ensuring inclusiveness and equality in  
the workplace, as it is the work undertaken by individuals, rather  
than their identity, that matters. 

At Skyscanner, the travellers who use us make for a wonderfully  
diverse community. Our business should reflect this community. We 
believe that a diverse and inclusive workplace in which all of our people  
can thrive is essential as a modern employer and we recognise the 
value it can bring to our business.

9.6%
vs. 8.4% last year

20.3%
vs. 3.6% last year

Mean bonus pay gap Median bonus pay gap

Gender Bonus Gap

2018 results 2019 results

Gender Pay Gap

15.3%
vs. 15% last year

Mean pay gap

24.9%
vs. 25.3% last year

Median pay gap
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89%86%

Bonus Payments

The proportion of men and women in receipt of a bonus.

Pay Quartiles

The proportion of men and women by quartile pay bands.

Women Men

Upper Middle 2019

Lower Quartile 2019

Lower Middle 2019

Upper Quartile 2019
2018

2018

2018

2018
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20% 80%

21% 79%

34% 66%

51% 49%



Gender Pay Gap Report 2019 6

Hiring

In our last report we included our continued aim to increase our 
female interview pool. We have grown the proportion of female 
interviewers to 37% (from 29% in 2018) and as a result of this, a large 
percentage of candidates experienced a mixed-gender interview 
pod. We’ll continue to work to improve this going forward.

We continue to sponsor external conferences focused on women in 
technology, including Women of Silicon Roundabout and Women in 
Tech Scotland. We’ve also hosted a number of meetups at Skyscanner 
with an  increased number of female speakers and  attendees.

In 2019 we adapted our hiring process for a number of engineering 
roles. This included a timed test to help ensure equal opportunity for 
success. 
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Supporting our employees

internally.  This scheme attracted 24 female  
mentors and 61 female mentees. 

In last year’s report we announced that we’d 
increased our family leave benefits: employees in 
all locations now have a global minimum level of 
paid leave at the birth or adoption of their child. 
We’ve since additionally introduced welcome 
packs on the arrival of a new child and in 2020 plan 
to increase support for parents returning to work 
after extended leave. 

In 2020, we’re working to expand the reach of our 
Inclusive Culture Training and plan to launch an 

In 2018 we reported our reworking of internal 
hiring processes, the launch of Lean In groups, 
Inclusion Week and celebrations for International 
Women’s Day.  

In 2019 we supplemented these initiatives with 
‘Building an Inclusive Culture’ training and  
diversifying the imagery we use across our internal  
and external outputs. We are also delighted to 
say that our Pride attendance in 2019 more than 
doubled. 

We implemented a mentoring scheme in 2019 to 
support growth and development for employees 

Allies programme. Through additional training, we 
hope to also empower senior leaders to be Allies 
and champion inclusion and diversity. 

Finally, this year we have appointed a Diversity and 
Inclusion Lead to accelerate our efforts in making 
Skyscanner a truly diverse and inclusive workplace. 
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Support in the community

We continue to support charities and initiatives focussed on  
increasing diversity in technology in the UK and across our global  
offices. Our Future Tech initiative represents about 60% of our charity 
budget and allows us to help organisations that support technology 
education and training. We place a particular focus on minority and 
disadvantaged groups that are under-represented in the technology  
industries. In 2020 we seek to continue this work, in addition to 
speaking at schools, donating old IT equipment and enabling our staff 
to make an impact in our communities with their time and skills. 

Examples of projects we have supported in 2019 include:  

• Providing Data Science scholarships to two women in Barcelona 
via AllWomen.tech 

• Support of the technology education charity Skool, which teaches  
girls to code in Budapest 

• Ongoing donations of IT equipment to local schools and charities  
• Inspiring girls with a computer programming scheme in Miami 
• Teaching web front-end skills to women and girls in Edinburgh via 

evening classes as part of the Code First Girls scheme
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“Travel means discovering new perspectives and experiencing  
diverse cultures. And we believe that travel is for everyone. We 
know that Skyscanner will be strongest when our team is both 
inclusive and diverse and we are committed to taking that journey 
together. We will recognise and challenge everyday biases, remove 
obstacles to inclusion and ensure that all of our people can thrive 
as their authentic selves.” 

Skyscanner’s  
Statement of Inclusion:
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