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Introduction
At Skyscanner, journeys occupy our days:  
from the journeys travellers who use us are planning 
to the journey we’re on as a business in making travel 
search simple. When it comes to the gender pay gap, this 
too presents a journey for us. We’ve shared a detailed 
breakdown of our data and actions in the report below. 

While there are nuances to all data sets, one thing is 
clear: we have significantly more employees who identify 
as men than women in our teams. This is especially 
apparent in our engineering function, where roles 
typically drive higher market rates of pay due to the 
demand for their expertise. Our gender pay gap is 
in large part due to the demographics of our business, 
and that’s something we’re working to address. 

We’re confident men and women in similar roles are paid 
fairly and consistently and we’re pleased to say that the 
mean and median overall gender pay and bonus gender 

pay gap have reduced at Skyscanner. However, the fact 
remains that we’re at the very beginning of this particular 
journey, and we have room to improve. 

Like all good journeys, 
preparation is key. 

We’ve started to build the foundations we believe 
will bring about change, with a focus on attracting, 
supporting and promoting people both within 
Skyscanner and across our communities. Last year this 
involved things like the use of inclusive language in 
job adverts, diverse interview pods, unconscious bias 
training, inclusion events and support groups as well as 
backing charitable programmes that seek to increase 
diversity in tech. This year we’re adding a number of 
further initiatives and changes to our efforts.  

We recently expanded our family leave benefits, for 
example. Additionally, one of our goals in the next  
12 months is to increase the diversity within our 
leadership roles.

We recognise this is not easy, but believe true change 
won’t happen with quick-fix wins. And while the 
technology sector is fast-paced and ever-evolving,  
it’s fair to say that it’s not the most diverse of spaces.  
But it is a place where passion and innovation thrives,  
so we’re hopeful that, given time and concentrated  
effort, our gender demographics will become more 
reflective of society as a whole. 

We’re excited for the journey.

Bryan Dove, Chief Executive Officer

Ruth Chandler, Chief People Officer

“
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The gender pay gap measures 
the difference in pay between 
men and women, irrespective 
of the type of work they do or 
their location. 

To work out the gender 
pay gap at Skyscanner, we 
analysed the pay of UK based 
employees across all types 
of roles and rates of pay 
to calculate our mean and 
median gender pay gaps. 

We did this using the 
Government’s Gender Pay Gap 
Reporting Regulations. 

Whilst the gender pay gap 
reporting regulations require 
us to categorise employees as 
men or women, at Skyscanner 
we recognise that gender is 
not binary, and that some 
of our employees may not 
identify as either category.

Overview
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Our understanding of our statistics 
is that, like many companies in  
our sector, we have significantly 
more men than women in our 
workforce, many of whom are 
in software engineering roles 
which typically attract higher 
salaries because of the extremely 
competitive talent market.  

In addition, we have fewer women 
than men in leadership positions.  
It is these demographics which  
are causing the continued  
gender pay gap. 

We are confident that men and 
women performing similar roles  
are paid fairly and consistently. 

One of our goals in the next 12 
months is to increase the diversity 
within our leadership roles, which 
we believe will positively impact 
our quartile distribution.  

At Skyscanner, the travellers who 
use us make for a wonderfully 
diverse community. Our business 
should reflect this community. 

We believe that a diverse and 
inclusive workplace in which all  
of our people can thrive is essential 
in supporting our continued 
business growth. 

2018 Calculation
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Skyscanner is proud of  
the inclusive culture we  
have built. 

And we plan to build on  
these strong foundations  
to continue to tackle our  
gender pay gap. 

We believe that our biggest 
opportunity to reduce this is 
through attracting, supporting 

and promoting female talent 
both within Skyscanner and 
across our communities. 

We recognise that this may 
not lead to immediate impact 
in our reporting results but, 
working together with the 
broader tech community, we 
have the opportunity to bring 
about long-lasting change.

Action



• Use of Textio to ensure that the 
language used in job adverts  
is inclusive

• Increasingly diverse interview pods  
for all roles

• Hosting events with organisations 
such as Code First Girls and Women of 
Silicon Roundabout

• The introduction of unconscious bias 
training for interviewers

Hiring Support for our employees Support in the community

• Increased visibility of internal opportunities 

• In-house inclusion events, e.g.  
International Women’s Day and  
Inclusion Week

• Continued expansion of Lean-In circles

2018 Initiatives

Focus on programmes that seek to increase 
participation in technology for people from 
diverse backgrounds. Examples of projects we 
have supported in 2018 include:

• Code Your Future, which helps refugees 
become developers

• A robot coding competition for young 
people in Barcelona 

• Technology education charity Skool, 
which teaches girls to code 

• DigitalXtra Fund in Scotland

• Girls Who Code in Miami

• Coding Girls in Singapore



• Continued review of our  
interview processes

• Recruitment agencies, where used, 
will continue to be briefed to 
submit diverse candidates

• We will be reviewing and building 
upon our approach to ensure a diverse 
candidate shortlist for every senior role

Hiring Support for our employees Support in the community

• Increased support for parents  
returning to work after extended leave 

• Continued focus on inclusion events in-house

• Mentoring programmes to support 
progression with a focus on inclusion

• An inclusion training programme for 
employees covering topics such as mental 
health awareness, inclusion and  
unconscious bias

• At the beginning of 2019, we increased our 
family leave benefits — providing employees 
in all locations a global minimum level of paid 
leave at the birth or adoption of their child

• The bulk of our charity spend is 
earmarked for technology education 
programmes for young people and those 
under-represented in the technology 
sector (including women and girls) 

• Continued outreach to young people, 
including our continuing relationship 
with Apps for Good

2019 Initiatives
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